CBOCS B Com Programme/6th Sem T ACGGECO2T 202y

WESTBENGAL STATE UNIVERSTEY

BoCom Progomme 6th Semester T osamnmation, 2

FACGGECO2T-B.Cov.(GE2)

|
|

MEARKETING VMANAGEMEN T AND HIE NS RSO e NS v v g

) \ilo 1o
gy My
1! i i - -
] r
i " il Hapiel]7ied ol
TR il tctteabile S ud Wre S

GROUP-A
Torm-&
NTSWCTany five questions:
famfesfere A o fe wrHa Tad w

(- What do vou mean by Marketing?
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(b Discuss the features of Recruntment

farireia cafwgiafet fap) wigema aar

(¢) What are the objectives of Human Resource Management?
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(0 Discuss the features of Online Marketing.
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(¢ What are the features of Human Resource Management?
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